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“Courier’ updates polztzcal advertzsmg polzcy

7 ln February 1997, the Pontifical Coun- |

cil for Social Communications, headed by

Archbishop John P. Foley, issued the doc-
ument “Ethics in Advertising,” which as-
sesses the effects of advertising on mod-
- ern society. In releasing the document,

Archbishop Foley — former editor of The
" Standard and Times, newspaper of the

_ Archdiocese of Philadelphia — asked the |

media and Catholic publications, in par-
ticular, to foster broad-based discussion of
its points and to take its message to heart.

As part of the Catholic Courier's efforts |

in that regard, our cover story May 29,
'1997, focused on the document and the
way the ‘advertising community has re-
ceived it. In addition, the document
caused the newspaper’s staff and Board of
Directors to realize it was high time to for-
malize our existing informal policies with
regard to the acceptance of advertising,
" and to reassess those policies.

The Editorial Committee (a misnomer
for a group that addresses all content ques-

tions) of our Board of Directors set about

that work in late 1997. Using Art‘hbishop
Foley's document as a starting point, it so-
licited input from the staff and the full

| board. Ultimately, the Courier's full Board

of Directors unanimously approved a final
draft Advertising Policy on June 10, 1998.

" The full text of our new policy state-
ment is at the end of this column. But —

given the time of year — I'd like to high- |

- light the most significant changes. It has
been the Catholic Gourier’s policy for many-
more years than the 13 I've been around
to accept polmail advertising from all who

seek to place it. As a not-for-profit corpo-
ration, the Catholic Gourier is prohibited by .|

Internal Revenue Service regulation from
intervening in the electoral process —

" . whether by endorsing specific candidates

the
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in an editorial format or by barring cer-
tain candidates from using the newspaper
as an advertising vehicle.

Thus, if the newspaper decides to ac-
cept political ads from some candidates,
it must likewise accept ads from all other

candidates — regardless of their positions. -

As the policy itself states, “Selective dc-
ceptance ‘is not an option.” Even if selec-
tive acceptance were possible, it’s impos-
sible to name “the Catholic candidate” in
almost any electoral race, as this week’s

cover story amply demonstrates. Very, .

very few candidates espouse the church’s
position on a full range of issues.
Admittedly, IRS regu]atxons have never

 forced the Courier to accept an ad from a
‘candidate who favors abortion. Openly

pro-abortion candidates simply realize it
would be a waste of money to place ads in
a Catholic newspaper. But as a number of
readers have pointed out over the years,

- .the Courier has, in fact, published ads for

anti-abortion candidates who are very
much at odds with the. church on many
other important questions. One reader
even charged that we were selectively ac-

: .ceptmg ads only from Republicans; how-

ever, in that year at least, candidates from

" that party were the only ones who. sought
to buy ads in this newspaper. '

|between
d | dateswho may or may nof support  church’

cepting political ads effective this year.
" forts to make ads look like news stories and
to ban ads that proclaim the advertiser’s

‘We plan to publish it several times a year
" as a reminder; and to distribute it to all

Thus our Editorial Committee found it-
“selfina quandary Should we maintain the
current practice in order to give candi-
dates access to Catholic voters, or better
to stop accepting political ads so as to
avoid the perception of endorsing candi-

teaching on a fuill range of issues. Ulti-
mately, the committee decided to cease ac--

Also in an effort to eliminate inaccurate
perceptions that the Courier endorses this
product or that idea, the Editorial Com-
mittee decided to restrict advertisers’ ef-

position on controversial issues. The full
text of our new Advertising Policy follows.

current and prospective advertisers. As al-
ways, we look forward to your comments.

Advertising Policy

Since advertising can be a pervasive,
powerful force in shaping attitudes and be-
havior in today’s society, the Catholic Couri-
er establishes the following policy regard-
ing advertising. Catholic teaching, truth,
the dignity of the human person, and
good taste shall be guiding principles, .

1. GENERAL — The Catholic Courier
does not accept.advertisements for prod-
ucts or services that are contrary to-
Catholic teaching or from éntities that — in
the judgment of the newspaper ’s man-
agement — have as their primary focus
those products or services. The Catholic
Courier retains the right to edit or reject
all advertising copy. Advertisements in the
Catholic Courier will not be labeled as such
unless they meet the criteria for labelmg
outlined in Item 3 below.

. Catholic Courier's management —

2, POUTICALADVERTISEWNTS -
The Catholic Courier wishes:to foster the
participation of Catholics in the. political
process. However, to retain its nori-profit
tax status, the newspaper must choose
whether to accept political advertisements
from all candidates - regardless of how

‘their positions relate to Church teaching —

or to reject all such advertisements. Selec-

_tive acceptance is not an option. Due to

the complexity of moral and political is-
sues today, the acceptance of advertise-
ments from politicians whose positions

* may disagree with various Church teach-

ings stands-to confuse our readers. There-
fore, it is the Catholic Courier’s policy to de-
dline all political advertisements.

3. “ISSUE ADVERTISEMENTS” ~The
Catholic Courier does not accept advertise-
ments in the form of essays expressing the
advertiser’s views on controversial issues
or promoting an agenda. If an advertise-
ment appears to be an article it must be _-
identified as a “paid advertisement.” Ads

.may not contain “bylines” or “datelines.”

4. GOOD TASTE AND HONESTY — |
The Catholic Courier does not take adver-
tisements that — in the judgment of the
are in .
poor taste; manipulative; deceptive; or in-
tended to frighten, shock or in any way
take advantage of the newspaper’s read-

| ers. All advertisements must show respect

for persons and for the truth. If it comes
to our attention that an.advertiser has not
been truthful, the advertisement will be .
discontinued.

5. PERSONALS — The Catholic Courier
will not accept “personal” ads related to
dating or ads for private adoptions. Ac--

* ceptance of other ads of a personal nature

will be subject to the dlscreuon of man-
agement. :
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Througb the Thanks Giving Appeal you help parishes plan
for the future; nurture hfe, and -work for social change.
Through your parish, make a pledge to the Thanks Giving
Appeal new. It's the perfect way to share your faith
and to thank God for the endless gifts we en]oy
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Thanks Gnvmg Appeal |

Roman Catholxc Dlocese of Rochester

ber

alumni orgamzatlons

'Directory Pages with Binders
13sets ..., $17 each

Dnrectory Pages Only
- 1-3 sets
4-6 sets ........;,.$9.5063ch

...... $8.50 each
" Tax and shipping included

ur tax exempt o

....... $14 each ‘

e $11.50 each ~

Tax exempt? Call us for prices for
rganization:
(716) 3284340 or 1-800-600-3628.
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| Diocesan Directory c/o Catholic Courier PO Box 24379, Rochester, NY 14624 §

‘What’s inside the 1999
‘Diocesan Directory?

» atelephone hstmg of every pansh priest and pastoral-staff mem-' '

+ . a guide to all dlocesan offxces and personnel

»" complete Mass schedules for every diocesan pansh plus times
for the sacrament of reconciliation!

+ alisting of religious communities and spirituality centers
complete with contact information,

« a directory of Catholic organizations operatmg in the Diocese of
Rochester — from devotienal societies to fraternal groups and

ORDER YOUR INDISPENSABLE DIRECTORY TODAY'

') Ienclose $ for page sets mthout bmders
¢ Lenclose $ for ___page sets with bmders

: ‘Name
I Address
" Clty- State le

I OR pay by MasterCard or Visa.

‘| Account #
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