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Meetings engender appreezatwn of the church

Absence makes the heart grow fonder.

I had a fresh reminder of that old dic-
tum’s truth this week when I returned
home from meetings of groups related to
the work of the National Conference of
Catholic Bishops (NCCB). One meeting
was of the conference’s Administrative
Committee, which meets before our NCCB
General Assemblies to prepare the agenda
for those events.

Prior to that meeting I met with the Na-
tional Advisory Council (NAC), a group of
laity, religious and priests from all regions
of the country who review and make com-
ments about agenda materials being pro-
posed to the Administrative Committee.

I find such meetings to be rewarding.
For one thing, they force me to become
Dbetter acquainted than I might otherwise
be with the work of the conference. For an-
other, they provide an opportunity to hear
the points of view brought to any given top-
ic by a wide variety of people.

I may or may not agree with a given
point of view. Even if I do agree with an
idea, it might not apply to our local situa-
tion. But I always find it enriching to be in
circumstances in which faithful, committed
people share their ideas about how best to
live our faith in this day and age of the
church.

I suppose that is because such experi-
ences remind me of how diverse and rich is
Catholic life in the United States. It may al-
so be because groups like NAC embody the
truth that the gifts of the Holy Spirit are
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abundantly present and alive all through
the church in our nation.

It will probably not surprise you to know
that such current issues as Archbishop
John Quinn’s address at Oxford and Cardi-
nal Joseph Bernardin’s Common Ground
initiative — while not part of our formal
agendas — were very much a part of the in-
formal discussions during both meetings.

Nor will you be astounded to learn that
different points of view were expressed
about both of those items. The range of
those points of view were not notably dif-
ferent from those already reported in the
Catholic Courier and commented on by me
in “Along the Way.” But it was an interest-
ing experience to hear first-hand the diver-
sity of points of view good people hold
about the same issues.

Difficult a$ such questions can some-
times be, I do believe that to ask them —
and to respond to them — is crucial to the
continued health and well-being of the
church in our country. These are not con-
trived questions. They are not the ques-

- tions of a radical fringe. They are not ques-

tions that are antagonistic to the church.

They are questions rising in the hearts of
faithful people who love their church and
want it to be as strong and lively as it can
be. It seems to me that we honor the living
nature of our tradition when we allow such
questions to engage our spirits.

The fondness I felt for you returning
from those meetings is not a negative com-
ment about those sessions or anyone pre-
sent at them. To the contrary, they were
good meetings and the people were really
great. ‘

The fondness was more related to the re-
alization such absences renew in me of
your great goodness and your consistent
willingness to commit yourself to making
our church a better place to be. Such a re-
minder is always most welcome.

A closing comment on the trip to Wash-
ington: I had an opportunity to attend the
lecture on the Consistent Life Ethic given
by Cardinal Bernardin at Georgetown Uni-
versity last Monday. It was an excellent
speech about an jssue of great importance
in our nation.

I was delighted at how strongly its con-
tent supported and strengthened our dioce-
san commitment to the same theme. I
came away happy with what I heard and
much in admiration of the cardinal who, al-
though fighting serious illness, found the
inner reserves to give such a splendid ad-
dress.

Peace to all.

TRUST

the Catholic Courier...OUR READERS DO!

Our readers have more respect and greater confidence in the
Catholic Courier and its advertisers than they do in the secular press.
That’s the kind of credibility money can’t buy!

n a recent survey, 73 percent of Catholic Courier readers said in a recent survey

that they trust businesses that advertise in the Catholic Courier. In fact, 43 percent
stated they have more confidence in a business that advertises in the Courier. Even
better, 28 percent said the ads they see in the Courier directly influence which busi-
nesses they patronize.

Including the Catholic Courier in your media mix is a wise investment. The Courier
can supplement your advertising plans without straining your budget or duplicat-
ing area readership. No other newspaper—secular or religious—reaches as many
homes in as wide an area of New York state. That means the Catholic Courier offers
you a great way to catch readers otherwise who may have fallen through the cxacks.

ach week, the Courier reaches 50,000 paid subscribers throughout the western,
Finger Lakes and Southern Tier regions of New York state. Our circulation area
encompasses 12 counties and 7,100 square miles.

ur readers are part of today’s most desirable target market. When you advertise
in the Courier, you reach both the early baby boomers and the mature market.
In the future, businesses neglecting the importance of this market will feel the pinch

in sales. More than a quarter of survey mbondems. also have children living at
home, and another quarter are single. So you can see that our readers represent

diverse demographic groups.

ourier readers offer significant buying power, too. They have a higher household
income than that of the national average, with 40 percent of respondents report-
ing earnings of-more than $45,000 per year.

nd,ourr&dexsspendalotofnmemthms! Nmrly75percentreportrmdmg
every issue, with the average reader spending over 30 minutes readmg each

issue and nearly a quarter spending over 40 minutes.

hese figures represent a picture far above national averages, even for much larg-
er newspapers. Such strong interest means your advertisement won't get glossed
over. Readers will notice your adamid the news they want to know.

iscover how the Catholic Ceurier can garner more business for you. To get addi-
tional information about our advertising program or to place your advertise-
ment, call the Courier’s advertisement at 716-328-4340. You'll be glad you did!
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