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Investors have risks, rights 
By Catholic News Service 

Three out of four Americans 
i<\er age 65 rely on investment 
income to make ends meet. 

According to the Census Bu-
n ;iu, more than 28 million se­
niors derive 25 percent of their 
inrome from investments. 

Though older Americans 
once relied almost exclusively 
on federally insured products, 
such as bank savings accounts 
and certificates of deposit, a 
growing number of seniors have 
moved into riskier and poten­
tially more lucrative invest­
ments. 

Yet a 1995 joint report, issued 
by the American Association of 
Retired Persons, the Consumer 
Federation of America and the 
North American Securities Ad-
twmistrators Association, warns 
that seniors face unnecessary 
threats on their financial stabili­
ty. 

The report points to five 
problem areas in the "legiti­
mate" investment industry as 
being of greatest concern to old­

er investors: misleading titles 
t h a t ' portray commissioned 
salespeople as impartial advis­
ers; bank sales of uninsured 
products; the poor quality of 
oral and written disclosure; hid­
den derivatives in investment 
products portrayed as "safe"; 
and unclear and incomplete ac­
count statements. 

While these issues pose diffi­
culties for investors of all ages, 
the report notes that older 
Americans are particularly at 
risk due to a generally higher 
level of trust in financial institu­
tions, a generally lower resis­
tance to sales pitches, limited 
understanding of financial mat­
ters (particularly among older 
women who are surviving 
spouses) and deteriorating eye­
sight. As well, wealth is not as 
easily a renewable resource for 
oldeir Americans, who have less 
opportunity and less time to re­
cover from investment prob­
lems. 

The three groups issued a 
"Bulletin for Older Investors" to 
provide tips on how older 

"Town Gate East, 
A Senior Quarters Retirement Residence 

Truly a Home Away 
From Home." 

Enjoy independence, know 
ing that our well-trained, 
caring staff is available 
round the clock to assist 
residents with any special 
needs. 

Call us for complete information on the many 
services Town Gate East has to offer. 

381-0282 

TOWN GATE EA&T 
2006 Five Mile Line Rd. • Penfield, New York 

"IF YOU'VE MADE A WILL, 
THERE'S ONE MORE 
THING TO DO..." 
Considerate people who think to the future make will preparing 
lor the inevitable. More and more of these same people are also 
taking one more step. They're prearranging their funerals at 
C r a w f o r d F u n e r a l H o m e . This gesture means so much to 
their families, for it relieves them of making countless decisions 
regarding final tribute. * 

To learn more about prearranged funerals, please call us. Our 
counsel is always available free of charge and at no obligations. 

David P. Crawford 
Mark D. Wakeman 

FUNERAL / H O M E INC 

495 North Winton Road, Rochester, NY 14610 

(716) 482-0400 
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Americans can protect their in­
vestments and financial securi­
ty. Among the recommenda­
tions are: 

Define your financial objec­
tives. Make sure you understand 
your current financial condition 
and your goals for the future. 

Investigate the financial pro­
fessional with whom you are 
working. Call your state securi­
ties agency and avoid doing 
business with financial advisers 
who have a track record of state, 
federal and self-regulatory disci­
plinary actions, negative arbitra­
tion decisions and civil litiga­
tion judgments. 

Understand your invest­
ments. Never assume that your 
investment is federally insured, 
low risk or guaranteed to deliv­
er a certain return. Always 
check out the investment by get­
ting and reading the prospectus 
or similar document before in­
vesting. Since you may not be 
able to fully understand the 
prospectus, insist that your fi­
nancial professional explain die 
highlights of it. 

Determine how your finan­
cial professional is going to 
make money off of your money. 
Always remember that most fi­
nancial professionals are actual­
ly salespeople who rely on com­
missions for their income. Even 
if your investment professional 
refers to himself or herself as an 

"investment consultant" o r "fi­
nancial adviser," he or she may 
still be relying on commission 
income. 

Before you invest in a product 
make sure that-you understand 
how much of a (commission your 
broker will earn and how much 
you will pay in fees now and lat­
er. Ask if your broker will re­
ceive extra commission income 
or other incentives by selling 
you a particular investment 

Monitor your account state­
ments closely. Your account 
statement should reflect only 
die pattern of investing that you 
have authorized. If you note a 
discrepancy, raise the problem 
immediately with your broker 
and, if necessary, die branch 
manager who oversees the bro­
ker. 

Never be afraid to ask ques­
tions. You are die person in con­

trol of your money, even if you 
hire an expert to manage i t 
Don't assign discretion over 
your account to your broker. 

Remember, you have a right 
and a responsibility to ask fi­
nancial professionals why they 
are making certain recommen­
dations for you, what the alter­
natives are, what die risks are 
and what tiiey will be paid for 
die transaction. If you are un­
certain about a product or what 
is being told to you, ask ques­
tions until you are comfortable 
with die recommendation. 

• • • 

EDITORS' NOTE- The "Buh 
letin for Older Investors" is avail­
able at no cost to investors who 
write to: "Older Investors," North 
American Securities Administrators 
Association, One Massachusetts 
Ave., N.W, Suite 310, Washing­
ton, D.a 20001. 

Contributing W w n b f i 
Our cuntiKxiling mentieis 
provide financial MBpofl lo 
ensure that dur wont can 
continue. Our sincere 
appreciation and marks to al 
Br their continuing generosity. 

8MCOn(S2 ,5<X>aup) 
Bausch& Lomb 
Catalyst a rea 
Chase Manhattan Bar* 
Eastman Kodak Company 
Frontier Corporation 
Hufchlns/Yifl 
JR< Communications 
Jay Inc. 
Kay Sank ot New York 
l i f t Bar* 
MCI Tttocommunicaiions 
PntendCars 
RocfMftw Comnunrity 

SaalcN & SaatcM 
BurtMHCornfTHinictiiom 

TMecomp, Inc. 
Time Wjmer Cairoirtattons 
Wegmans Food Markets 
Xerox Corporation 

LumlnafY(*1.0oO-S2,499) 
Advanced Marketing 
She Cross/Bate Shield 
Buck&PuBeyn 
Eric Mower and Associates 
First Federal Savings & U a n 
J. Water Thompson 
Johnson & Johnson 

Cinical Diagnostics 
Lowe Direct 
TheMaHanys 
Pavchex 
Roberts Communications 
Rochester Community 

Savings Bank 
SIGMATterketing 
WHEC-TV10 

Lamplight ($500 -$999) 
ADAM Communications 
Adams Cotway a Associates 
Curtice-Bums 
ICE, Inc. 
IMPCO 
Marine Midland Bank 
MONY/Mutual of NY 
Mew York Agency 
Penn Advertising 
Rochester McDonalds 
Saphar 4 Associales 
Sports Illustrated 

Williams & Perkins 
W0KR-TV 13 
VAIolf Wimsrtom UDis 
WROCrTV 8 

Candle ( $ 1 0 0 - $ 4 9 9 ) 
Arnold FortunaT 

Bob Wright Creative 
Brewer & Newell 
Business Week 
Canandaigua National Bank 
Canfleld 5 Tack 
Chase-Pitkin 
Citibank 
Cohber Press 
Corea&Eb! 
OeCarots Truck Rental 

EastviewMaB 
Economy Paper 
Erote Perforating 
First National Bank 
Fleet Bank 
Flower Cily Printing 

_... s.6ua 
Greece Ridge Center 
Herb Gross & Co. 
Hiram SWey Building 
ICON CKrea 
ICS/Exeoiane 
Imagesmith 
Inranuno Associates 
IrcndeouoltMal 
luppa/McCartan, Inc. 

KrauslUFevre 
Landsman Development 
Lawyers Coop/Thomson 
ProfeslonaJ ^ f i l i n g 
Ljghtnin 
MM Incentives 
Marketplace Mel 
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UHW 
MoM Chemical 
Monroe Graphics 

Rochester Coca-Cola 
Rochester Gas 5 Electric 
Rochester Visual Horizons 
Screen Seen 
Sedgwick James 
Sekowttz, Inc. 
Sentry Group 
T t o S h o r ^ - ' 

Slgrtfcs 

Suwrtand Group 
Tope Friers* Markets 

IF YOU CAN 
PICTURE US 
BOWING AT 
YOUR FEET 
KISSING YOUR 
VERY SOLES 
AND THANKING 
YOU OBNOXIOUSLY 
FOR YOUR 
GENEROUS 
SUPPORT. 
THEN YOU 

UNDERSTAND OUR 
FEELINGS OF 
GRATITUDE. 

Ok, we should stick to decaf. But we wanted to 
thank you as enthusiastically as-we serve our 140 
non-profit agencies. Your support joined with the 
efforts of our volunteers helps them provide food, 
neatthraie, literacy and much more. Thanks. 

IT'S MARKETING rSSSrS WITH A MISSION. 

National School Bus 
Pepsi coa 
Pierce Brown 
Pittstord Ptaza 
ProModeblncJlilK 

Rand Incentive Martalifig 
Rndt rs Digest 
Robert OeRota, Consultant 
Robert A. Melson 
Rochester Auto Dealers 

Tuckw Printers 
USMooWaltntMgmt 
VaWak 
VSngelowS Associates 
VJ.Suriy 
VaualkvSeaz 
WCMJWRMH 
WOKX 
Henrys 
V^AHGttakB 
WUHF-F0X31 

In-Kind Contr ibutor ! 
Our In-Kind Supporters 
provide goods and services 
that a n an integral pert of mak-
ingourwrifprjaas. Many 
thanks to a l kxt^corstr i jng 
w o r t 
SI 0,000 and up 
AbOuOaW 
AdafflftCasmy & Assodetss 
euweee Strategies 
CataryelDWct 
0wTucnt*w)d 

ChranUe/Gametl 
Ernpke State Weettee 
FreetmeMegeane 
Golden Times 
1MPC0 
Jey.tnc 
r ^ York Agency 
Penn Adverting 
RtttairButirw Jamil 
Screen Seen 
T h e - • 

WOfe Commurtry Newspapers 

t & 0 0 0 t o « « X 9 M 
AdrMCWntnryNttrs 
ASPIRE 
Boytan Brawn. Code 
Ciy Htwspiper 
Dairy Record 
BEJnc. 
K20aato 
Rochester Business Magazine 
Rocne îwCrjrnmunlry 
Savings Bank 

fortes* FreeNel 
Rochester Gas 8 Electric 
Swap Sheet 
Time Warner Comm. 
WHTWWKAM 

$2400 to $4,999 
Auto Mart 
Auto Trader 
Caihofc Courier 
Flower City Printing 
Gateway Poster a Framing 
Go Sound 
Gutenberg Market Research 
Mercury Print Productions 
Postcentral 
Rochester Quarterly Magazine 
Saateht & Saatchi 

Biisiwss Communications 
Studio at Linden Oaks 
Truck Trader 
Winross 

$1000 to $2/199 
Cohber Press 
Deal Rochester 
Gateway Banquet & 

Genesee Valley Parent 
Honor&GIory 
MemoRandom 
Portraits 5 Folios 
Rochester Labor News 
Rochester Shorts 
Rohra Partners 
Scon Gargana Protograptry 
Strong Museum , 
Teleccmp 
Tucker Printers 
Upstate Litre 

SI 0 0 t o $999 
AD SOURCE 
AVS Lettering 
Bonadtos Company 
Canandaigua Win* Company 

DttlautwOuttiatjonl 
Engrav-O-Type 
Genesee Brewing Company 

r g ! . ? ^ 
PandgmSMl 
ReesgnataEsperts 
Hodwav Monotype 
T«any Transportation 
TrsrJlione In Design 
USAk 
WUHF-FOX31 
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