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. planis: still going stron

- . pleasant, more efficient. Wer

reports

to the
community

Back in 1898, fo“owinga partictilatly severe '

winter, William. M. Connors, ﬁthe Kodak
Park Spooling Department, suggest that
the windows be washed. -

Not only did the windows get Wash bu{
Mr. Connors received two doflars f r His
suggestion. Thug was. launched the Kodak

Suggestion Plan, second oldest in the na-

tion for any company, and the firt i
York State.

Singe then, 3 ;400,0001deas have

mittedtand over$12.5.million has -paid
out.to Kodak men and women for the 500,-

000 suggestions that have been used| -

~“Fo date, the largest single award has -

r‘New'

sub-

amounted to $47,800, We paid it toj Pavid

Shutte, Kodak Park Roll Film' |Division. In
1969 he received $12,400 and in 1971 an_

additional $35,400. He suggésted & Jess

expens:ve methnd of fhouriting color filmon.

cards for use with.retail sales mGks.
* Our award payments are-now . runm g ata

level approaching themillion-dojlar-per-yea

mark. Suggestions that lead to cash.awards :

refate to products, processes packages,
methods, maintenance, safety‘ €O for;-—-

anything and everything tnat I§ partjof our
total operation. )
from suggestlons come benef S.

"tomer.. That make our lace fer, more _

faple dsed to. |
have had such a beneficial blessmg round -
75 years, and gettmg stronger"

suggester. lmprovements that § elpt e cus-. -

The main' reason Kod 2k had a great year { of
.. growth and innovation in 1972 i$ people.
‘Pegple at the top, people inthe labs, people
~at the,drawing ‘boards, on the production

met the challenges :_Iace'd on us by our
' var IOUS customers, : v )

The l:esult? Some dr—;matnrally new, - need-

make jobs more ig‘)teresbng. Som new

of this buslnoss sc ool

Howmuchare tool- -up costs on tho:
" boards? How can we cut our sal
What kind of a dividend can wepa))

These are the down-to-earth bissiness prob- -

lems that some high-schoof students ‘from
Rochester-area schools wrestle with every ’
week-in three Junior Achlevemen{ compa-
nies sponsored by Kodak.

Junior Achievement (JA) is an international
business education program whichoperates
under the guxdance of adult advisors. The:
-basic idea is that teenagers learn about
business by running one. Most of{them do
thisat the .M Center at 50 West Main Street.

Betty Hartleben, John Loser, Doroir;y Boeh-.
. mégF, GeorgeHemmmg, ‘Keith Krdon, John
Boytet, Chuck Wilson are'among the Kodak
‘advisors for students in companies known
as Production Train, Youth Movement and

Joaveo, . . St

The first compary makes "Love Lights” 'that -

throw,off coloriul psychedeliclight. The sec-
-ond makes attractive cutting boards.-And

- Joavco (at Sister Patricia l.l:lynra s Joseph

- Avefue Workshop) makes arid sells wooden-
~ stools, book sheives, game; an puzzles,’

Longaf(er these JA companigs have closed
their books and paudthexrlas dividends, the -
students-will still be ' profitin from their JA
experlence Which is why their odak :ad-
visors are'so \wllmg 1o invest their hme.
‘(Whieh is. why we'and other ﬁrms are’
sowillingto support JASinancidlly, as well))

i M
-

costs? ,

e

' Kodak president Walte

.ways.of dealing with old prd

lme, ‘in"the; fleld. -behjind a typewnter, you
name it. With great Ene_rgy Kodak people

fulfilling products. Some programs.that

o boen dolnt ,Iatoly . fTuno]t cn:nnol '1‘3 2: 7.30 p.m.
po to the mmunity

. men\and women Work lnthe Rochester area. -,
" More than 2096—-46,000—01‘ our share- ’

tion, of the environment, ofithe commumty

And that's the théme and content of afast-
paced 30-minute TV program to appear on”

Channel 13 next Monday e enmg, Apm 23,
" at7:30p.m. '

.Why tell the story on “W,} It's s:mply the :

ay to reach the

most Ioglcal and feasnble
i a vitat grterest.

. Some twothirds of the 70,000 U.S. Kodak ,

blems of eduoa e

.area resil

" That’s Monday evening, April 23, at 7:30 .

S e

owners live here. And ‘mary thousands of .
ts, who are affected by Kodak

one wayor- -the other, aré also invited to look -
at us, our operatlons, and our people.. i )

p.m. on Channe! 13. We value highly tms

chance totell you somethmg about us. Hope
you "W tuRe ind

FY U A

And keep the evening of April 24 pen, too.
That's the night Kodak sponsor a classw,

- 'story of a court-martialed army officer seny’

\ . ’ . ’{
Kodak, ill host a special na/tional TV pro- -

gram Apnl 24 when it sponsois-a 90:minut
drama starring Academy Award-Wmnln
actor Cliff Robertson. - = ., |

The broadcast will be a feature-lerigth ada
tation of the Edward Everett Hale America
-classic, first published in 1563 A movin

tenced to spend the rest of his life at sea
“The Man Wrthout aCountry” is particularly <
timely as we move ever closerto our nafion's
bicéntennial observance in 1976.

We expect this program will attract a w;de
audience in every age group, including
ppeople who are not regular TV watchers. Of
" particular interest is the appeal of the’pro
gram to young people. As Roger K. Morrisen)’
our director of media, stated “We expec
good representation from youth and we're
making special efforts to inform teacher:
and.other educators of the presentation.’

That's Apnl 24 on ABC. Charinel 13 at 8:30
p.m. Please be our guest for thls stumné.
educahonal program
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