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A generation fi'om now,

4
\

our customers§wnll still want to come to the Marketm

]

Out at Riverwood, a 390- acre waooded cam1
pus along the Genesee Rwer in Henrietta,
stands the attractive, newsKodak Marketmg
Education Center. z . t

We took seven long years to plan, desugn
and bulld this four-bujlding complex torone’
simple reason. Twenty years from now, |f
will still offer the finest photographic prod;
uct and marketing onentatxon available m
the country. @ L

In operation since April, n\:r statt will train
thousands of photograpl?lc professionals

and dealers, Kodak sales representatives
and technical personnel in the use, sale
and servicing of Kodak products—over 175

coursesinall’ - 'g. 1

We took the systems approach in des:g
and equmment For exan’\pl? we broadh).

7 K | ]

divided the teaching and learning space intd i
flexible “lwet” and “dry” space. N

—  The first/area has special plumbing, coml
nr and other iab‘equipment. The: -

pressed

secont! area does not, It has QUICKIY f ear-‘s
rangeable classroom space, plus some real-}),
ly far-out but highly, functional. semlnar,‘
* roofns, as shown above, where our “dean,"!.
Ray Sutc?uffe prepares to launch a course;’

for dealers.’

lnstrucllon ranges from courses 'for u-fku
trial or med:cal x-ray radiographers, to re-

tail selhng of cameras, to classes in the ‘,'
\:‘
1

graphic arts (printing) field.

picture s udrp a closed-circuit television “
film broadcast unit, tiered seminar rooms l
with turptable stages and pr0ject|op D

Our facmles alsoinclude a complete motion *:

‘v

" systems. We have an historital obllgat)lon

Education Center, |
. screens, and an acdustically superb audi-
tonum seating 112 people. -

From $peaker's podiums in each classroom,
instru tors can start and stop projection
' equipment, control sound, ahd turn lighting
{ upand down in a programmed sequence.

{ Our Marketing Education Center is the jat-

¢ est example of the value we place on thor-
" oughly educating our customers, dealers,
and employees about Kodak |products and

here, first stated.by George Eastman: 'If you
choose to come here, we will nstruct you."
We not only. sell the producf

‘ bpt also pro-
vide knowledge of the best

3y ‘to use and

- ! service it. That's consumerism. And that is

|
i what will keep people coming back to qur
Mquetmg Education Center, )

«-?
ki
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|in the five years tj,h

. ;‘,)
me was,

‘was gon
Uied lo beif yclu

“anymre.

. needed educatien
. employee does. 'Th?t
we began these s
grams for Kodak
FuAdamental Edu
1
non-profit oréamF

the US. Cong5e5§

operation at K dak
people have
jmathematics and
skills. After this,

end class on|thel
regular worklng hours.

iThose who gmduaﬁte are black and white,
imale and femaje, fdreign-born and natives.
Their ages ranbe friom 19 to almost 60.-

But all the graduates have one.common
bond:' new knowledge.' Knowledge which,
later.in life, is all the
more valuablejto ti’ em.and to us because
helps someone be all
And we. think that's a goal
well worth striving for. At any age. -

although acquired:

. iU's knowledge tha;
-that he can be.
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", q rfF rever
Fed out oﬁ afull educa-

tion, you were ,the nly one hurt by it. Not

Toda)}t busin s: ind lndustry miss that

Imos as 'much as the -
s wpy. back in 1966,
-help) mstruc:txonal pro-
people, The Board for

tion, BFE,! is a nmational
dtion under- charter by

2 program has heen in | -
Park, nearly 700 Kodak | .
omp leted. BFE " courses in [
E basic- communication .
many of them could go'on
'to a third course intadvanced math and, ulti-

1 imately, better jobs jat Kodak.

CCompleting 120 hours &f instruction in
imath and English, imost: BFE- students at-
own’ time; after ‘their
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* on Furnace Street? Why not? And why not a

Why landseape a parkmg

5

A Bradford flowering pear tree blooming °

few magnolias, Northern rgd oaks, and. a
purple leat plum tree or two, plus grass just
for good measure,

They're all| part of our model parking lot on .

the cornerjof Furnage and State Streets. It
will be edged with a wide swath of grassand

.

. flowenng ﬁrees. AttTactnve lighting fixtures ,

.. divide ghe pavement into smaller parking

t

A

l .
|

lot" » o

oo .
stand on ralsed and landscaped islands td

‘units. Raised curbs now replac conhvention-
al fencing and keep winter road sait at pTJ

" This lot] and three much largér ones we afe;
_ Boing to landscape around Plymouth Ave-
nue, show our concern to- make these par -

ing areas more attractive for our neighbo st

~and the|Kodak people who usé them.
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"that :this symbol

\\EHE'

Ple se. |

You're lookmg at wh at is’ becommg one of

distribated anh litter mes-
| sages ever printed.

the most widel

—

where——-wnll become:

ments But please.

» i

Boyrler-Journm . - L

i The object of [the simiple message \is, of
‘course,! a plea for everyone to use a trash
er. We're now printing this
_symbol on the wr,apper material for many
 varieties of Kodak filmi, But we qldn t-have -
it trademarked because We want to share it

" with others ho share our mterest .in im-
_proving! 'envir cnmenﬂal guality., We hope
l—n‘ rmatter who uses it ~
bold visible reminder
rto all1 togstop lxﬁtenn theiand.

‘ Enjoy your summer. Mo doubt, photography
can help yous cepture some of the high mo-

} ake nothmg but pic-
‘tures, leave nothing but footprmts
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