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e advertising fraternity of 'America, reader 

3 P 

coiner of catch phrases, now knows that "some* 
, jfchyw new has" indeed "been added," 4 

* "'Nfew and Improved*' is another handy slogan 
^ t 4 ! | | : ^ found in many a n advertisiing blurb. And 
^ <rj«%^a^,$4i»proveid'^may well be said to charac-

,"', t r n z e t r r e approach of a small but dedicated band. 
?-,?P'"M'Mt^iHmg salesmen who today represent iti 
- .. -#atholicfr- newspapers including the COURIER 
; :* JOURNAL, in theffcational advertising field. , *" »•;. 

•V*v/-. • ^ h f c t dp^s^dvertisi^|'h#e--'to do v $ h a, ne,w>J#: 
and im^ioved Catholic ^ewspapei*? Why i | ad* * / 
vert ismg so vital t o the Catholic newspaper and >'-• 
to the cause it serves, t National advertising rep* •• 

<\ resent* the difference between'what the Catho- •&* 
/< l ie newspaper can do now and wftat i t should like :; 

U> do. The Catholic newspapers must secure their 
ahari o f tjhe advertising dollar upon which Amer-

O lew* Joumahsnyhve| , I f t h j e y ^ f a i i ^ . | e t ' 4 t M e y 
t are so t going *nywhere.*, .V * - . * V - ' ;-v 

The Catholic newspaper is not i n t e r e s t e d i » 
"" ^advertising for the sake?of making a profife^je 

Catholic newspapers' purjipjBe i s not to l t m|ke 

er ODU 
1,1*f A ^ . * V™ A vJim ¥>*% *>* 

r j ^ t y * - ^ ^ ^ ^ v t : f ^ - % * j y ^ q » ^ ^ r ^ *«**««|&r*+ «*w| 

money. But Catholic hewspa^rcrnt f%i^ | | i t *Uy 
concerned with wti^-'^l^f^^--ii^1m^&k 
billion dollars spent e fch year for advertising if 
they are to serve the' Cl$rch b e s t by serving 
their readers better . , . ; , ' . - 3 1 : , 

'^SS'feSW. 
What Advertising Means 

Advertising has fi$fc0MijX:&!QMM'. 0 with 
a new and nnpioved Gatholic newspaper than the 
non-pif ofessionfcl ^person can possibly imagine. For 
the reader, advertising revenue spells th^ differ-

* ence between an^e^glrlijpjge-j^aperiigi^g'a bare4 

minimum 5Fnews ahdalolSl jrai~ge"pap«r —T 
one that will supply what eye^^atl ioljci |om six 
to sixty need* to Know to lead an'informed" Cathy 

^ t OllC Jif&. i t * ' ^ _ ; "; '.•• - U ..: .•'•a-. , ' • ' • ' 
** > MorVadvertising mean^njuch-inOrfHod, than 

^niany inore pag^s MoiftT advertising Twill niiilte 
possible extensiye coverage oft the news at fepme 
and abjrdad; it Wljl insure fastei1 and even better 
handling 0? th$ *^ws,:vand# *ill pern^t $tojim&,-
ptoyinent.o^th^ largeV s ^ f # ^ ^ ^ ^ # l i t * 

r our Catholic newspapersrf ^jm^SS^'SMi^ 
Using w l̂l assure circulationSMni"IOa|Hp^e^s^ 
paper to every 4 Catl io l ic • j^^M^0^M^'- - -

* ftf*> 
• . . . - • " • • • • j * i ^ i ^ H ^ r 1 ^ ^ v..-..•,.... 

THE WCGIST AUT0MOIIL£ SHOW INTOWf*—T«fct. plac^.vtry fcwJdy mom.>« •wttkli any Catholic Church. 

• • . / -

ipnee 
*« \* ^Mote advertising UniMM^^^tmm -

win^tr^ngBtfnj ts^oj ' le^i f f i^y^^ 
^ f C a i « they an* .'*r 

- thê , GhnwH.dei»wer |wit^^^^^l ic ' news?, 
paper our publishers wis&^ey$ere able to pxo* 
vide now» ,. .A,. .•.•«- .--Vi, - ̂ v*!./.-., 
* If this'national advM| |^ ' i s # ^itally im­

portant, why haven't 6"(rt̂  ;j0at|ibBc!fnewspapers, 
been gettjngit? Why )i*v|h|>&»-**** •*«***-***! 

* before? ^lainlx wscauae> 'Mm 
had \po other'high |Sur|[lel> 
they could f,ace this b)cp»wfe_„_^..» — ,._„...„... 
advertising- ^ , ^ T M f ^ - • • • / • > • * -

The publisners of''^^Wnews^iiierii-':-*^'' 
—realistic wen -Thejiit % s ^ p | M « S g ^ ^ ^ 
<good newspaner witrt^%^s|^-a'eWs^t!aw 
readers needM With the formation 0 d d^veiofei 
went 6f the'NC.W.C, K e w f S e i # » t t h e Catholic 
newspaper was able to l^cha^pr'e f ^h |h i i | i edjfir 

—towaltompetance* j • *r- ;-̂ -: -~0&§;£^4j^-tp£---r 

Complete Circulation & . 
Having leaped thisll^tlur^le'GStfio^c^eaJto^ 

hurried on ̂  tturxi^pl^K ]̂b4ftŝ .̂̂ §h^dffiii&Dli#* 
Again, witlfthe c o o p p t i o l orbisnop* afid pas-
toi-s, the complete faniilF?fcbler^8e,iwa«:dev?l6pe^^ 
this plan isftow sprea:aflfttf"'iiU,ii ^'-f-^ '-•* i t J 

main Aietltods^ of asaurlrig „. 
ltt.evc'iy Catholic Ijbm^ejteiif 
* >Tow ^ i t h this neV^iQ^l^nprove ^_ r_ 

natioft^l advertising ?Gilh8l]c nfewtpiper* hsvvl 
faced up tokthe last glSifcAurdie. *rt their pathi 
Tliat is why the puhli|EerWgecided to join forces 
last year to turn theiifffir# stream pf national sM* 
vertisjnjf into a lwoJt* an^ffowlniurwel ' %£ 
revenue* They banded^gl«ieriia5iefet iiS^'ofiif 

this plan is)iow sprea:dflftg|;#idly ^felotteof the. 
* ~ »^R|pCa |Jw#5t i e^ ipape f ' 

_ Thrqagh; this, new^or4»ni^tio]ri the Catholic. 
newspapers are cottceipied ehl«fl^^ith-natioil|l 
advertising. National >a"dvetfcising usually tells 

- readeis tvjhat to buv whife |$|aiul[dv«rtisinf tellf. 
tjb.em wlwire'to buy Tlh^advf rjpftg of prod&dlif 
like1 automobiles^ televis|b|t |e;^home appliance*^ 
cigaiettes and packaged: loMM Is considered- n,i-

1 tional adveitising Retail advertising, on the 
^tlter hand, is that plaigfdqtby a Ao^al merchiuif 
j&eeltlng: to attiact purc|ISsei^ toffy's j ^ t i c , u l ^ 

* stole. k'M'X «?. *••*?$«{ - K ^ ' " § ^ 

Billion Dollar Bonama | 
Pubh&lieis of Catholic ne\y^apei1s Jiad l o u p 

\?looked wistfully at the ,r^ni»t ; Mla1r |^to | iy^ | |> 
piodigftll> hi advertis,ei'i to . s^ l t '1pe l¥ ' iM|pp 
to 'iou and me and our n^hpOrsVln the J M t M 
States a yeai's expenditifreforadvMtisingjis well 
in exfcess of eight billion dolljpui. And onM^the 
timesl tuclvle of tins vasf "flood is Spent in Cath-
ohcrpipeis Yet the Catholic* population i?|';Uii-
questionabh the sales t Ja^ei |pr well overdone 
and -a. half billion of tlitee daVertisin'jr doltarl. 

Todav Catholic publishers "are still looking, 
but vuktful is no longeY'tfie word-; there's now a 
much moie calculating and:COBfident look.in their 
t̂ fes, Tor licie is what Catholic publishers found 
once thej staited iocusing oh national adver* 

i t , s m g . • . ' . . . , , , 
v ' l» A Catholic maiket with a papulation well 

over 30 million, and amounting to 20 per cent of 
v the national total 
^ _ 4 . They found the Catholic population cortcen-

K trated Tieavilv in urban and ouburbpn centers 
^ which happen to 1« the big-buying areas, too. 

' Tit Kochestei foi example, Catholic families 
rfaw^uj£r<rfcj£ 40% of the total population and so 

accttwnt for nearly hglf^efciall the buying done 

IieriK In the children'*,market i% js o*«£M% of 
tno jotii. - .-iV*-&s& * • j .-̂ v 

And in Rochesttr the total Catholic fo6d bill 
*V yjMc.w j^imfm-t^^^a^^ 

. , . ; .J^;«it«nJy ar«'.CathoJlcis » 4 p ^ t a t < ^ : s e g -
' . ' i»iat«f the total ntiirket in moet^Akieritiiiwcities, • 

I^ii;;they have another decided advantage: the 
dathelic fasaily is.« bltler consumer unit»by; far, 

'^•uWjiiltftihat.uses more of m o s t products--ia di-
, riejt result «f the rM%sttkibIy high Catholic bjiith 
• temtitit-d ••'•,•,. * .f.., -• „s- • 

..\ ' :^^ejCMKoTi l jK>pulat«mis^ 
sund-a-luif. tunes faster than the rest of thecoun-

,' •••*&.- mMglthe^ past y»,aca.:-iBe ' . •Cithol ip!^M, 
Witt airersied 72,9 per -tttit higher than tifag o f ' 

-.-; ti^e resit'of the UE.S .—i _ ^ 4 « . ^ 1 <..h V~$± 
•;, ^ .1Kdr??example;; in Cbni»ec^ciit--6l^0ut of^every^' 

tMchaldren born in 1952 were baptized Catholics. -. 
M -KeW'York and Nes^ Jersey'one out of every ^ 
tiX'OtMldren Moia wkŝ  naptized a Catliolic, and in f 

.- -dtheMitateS} too, 4lie-j»ropo»tion- pf Cathohc-chil-w 
—'tiren-boim- eaeh- yeaf-r*ins'W«y>-ahead o f all ,other~re 

booths. 
• J h e sales significance o f just three facts is% 

plains-For a manufacturer' of baby foods, car-., 
riages, toys, and other (nfaiat and children's pro* 
ducts the Catholic market i s obviously superior, f:. 
And since children have a way of growing up ... 

'"^jtsMyV the 'Catholic mavkefs definite sales ad-
vluitageis keep growing; jusj; a s fast. Catliolic food'£. 

' •.biuyihg', too, is greatly influenced by fasting and"^ 
-Ta^Bitineiice. xegulactions^one more inrpertant fac=^" 

feprof major concern t c food packeris and proces- -
«04rs because of its direct effect on sales and-
profits*- -

^ : ' ioday l t l i e nation's advertising people are get- -
iajii a chance t o leum th®e basic facis on t h e , ^ 
C^!iotiC;ittarket. ^epanse now the story of the 
C%thoifc Market is being told to them regularly . 
stild consistently. . .. 

' - Silt here'is a n objection tliat often is an hon- •=-.• 
-esstrpuazlerr^ a * hlyers; Though Catholics are '." 

certainly the tai-get of over one.and a half billiop 
dMlars worth >of adverfisihg-, the major advertis*- • 
tan can reach Catholics in the same way they 
r««dh their non-GatlloKc neighbors. The publish-
e# : , df Catholic newspagiers anticipated this diffi- • 
eeityvand wei-e prepared for the questions, "Don't 
Catholics read advertising in daily newspapers 
and ; magazinesTT "Aren't Catholics exposed tor- . 

—r^dio=and-tefevision commercials to the satae de-
irree a s non-Catholics?" 

.;,. "The Biggest Autdntiobile Show in TeWh'*, 
they tell ad buyers, "takes place every Sunday 
morning, outside any Catholic'Church. Every 

5f?«#«*.|,M M^iWte " f t f M # # » • # * 
V a te in, full and Active use by America's largest 

* ijfi|rrtilies.** . 
> l ..The CathoHc family i s so jmuch bigfer'^ *>w 

salesman tell automobile dealers, "tliat it has 
Wore cars per family, oi-uees the car i t has harder 
a|^l oftener," A famdy with ffve bjr i i x Childreh 

%. h|?i Jo 'wrir^'mAoWiMteJL^ 
-. there's nothing like' s i x kids for aging a new car 
i^UicJkly.v -' -._<;:- -;^:;._., , .:t . ,. , ' . „ . 

Drivers Tlvtr dramatic - w a y ^ f . phrasing; the - truth 
nefer fails to awaken instant attention. Not long 
ago the manager of a major gasoline company 
sa|d "Vou don't 3iave toseH me; my wife's a Cath­
olic, and when I drive her to Mass on_Sijnday^L__^ _^__#^^-, 
liaxe.,l»;jdd«»»4^5n^le pau^th^cnurch-4^ »,««•*, 
Yon needn't tell me about the biggest auto show ^ t » ; $ r f s s * « 1 | & ^ s 

in town. You're rea^ f ia | burhers, yoU/Gatholica." w f fdr^Eaiteri They are^aUng' th 'egaso l ine 'MmK 

* f _ 
COURIER JOURNAL will be twice as good, 
and at least twice as big m every way when you. 
keep it on the tip of your tongue. / '•„•>• 

Cathohc advertising salesmen know,'their ad 
slogans; they know better, than to "underestimate? 
thV power of a woman." And they are confident 
that the Catliolic woman whq'noldjs .the W3e-. 
strings, can use the power of the littrae to help 
THJ2 £0VIU1P JiHJRNAL even as she drives 
her shre*vdest bargains. 

So be, sure when you Jjuj? to tell the retail. 
sales people, the store managers, and even the 
president of the company why you expect to see 
their advertising in THE COURIER JOURNAL.,, 
Whither: its blankets, sheets, Jfard gjods, baby, , 
$ti&ffi&te* •'*iPiiBreir""wonieI,s ;-wear»- U&-V 
COURIER JOURNAL not only in mind, but men-
|ion?§hy |ou like its advert|ing information, 
i Wmay}yftu deposit mdney|at your bank,-when 
^u stop at your favorite gls station, or go to 
lour heighb^J'liobd store, lei? them know your 
Mireferen^fo^lp;0URr|R^dURNAL Show , 
'li|[ehl^aV^y^^d/^^ain^thj»t'you read it regu-
krly^rbotli it«; news and advertising. You can 
J§^p^^nij^^)^b^%i}ruK" store,, tte beauty 
sh|^^e>i#^^cciftniir, and jntlie bargain baie-
hi^nfe^^Biwi^he more of a help to THE . 
(X)URl(|,R;.v4p'UR«AL than you can possibly 
jihMtilie!;v,: ,'.'!!,•..'.." 

. i . ;Winkeveiy?iparish there Were just five or ten 
determined Catholics with faith enough to keep 
Mining-1JIJ3.'.ICOIJRIER JOJJRNAL whenever 
theŷ JapUghte ofe Svalked around a1 $tore, they Jould* 
con^^f?^;MyjerJt^p«^^^^ this, or any 
d k f e w ' ^ h ^ P # # b n t h s « Any Catholic who_ 

^oj|]%usif $ ^ as' 
iKii™a^elii)|:yr;ipli?hfe to J 
the 'Ci$reh ^Ipodf^p^dirig ah ' extra ceh|K' • 
Wora^ir^ ma|te^a'ny advertiser knows, and a 
few iihiple, qiifetlMfords spoken regulirly'by our ^-v 
readerl 46 thelrlglifelPleople can help anylCathpliiS % 
newspaber tc||eln.the- last high )$$jffi>ffi, ^ «• 
path<-^>< ^0ym& . : - « r - > W - * - S J ' 

tt^^W#dDil» to it and mobilize oVr vast* 
buying pew«r, the resultant progress of our Cath-
olic pr_es« wouH surely amaze us. ,Everytioay^ull-J 

diocesar 

and schools can make er bretk the Catholjp press. 
If we carelessly orerkx* the opnolrtSjiiity to Jielft,. 

work tt"m«^^^^i^W^?:#^,'',.: . 

food ^v^rn^,S^ge lh ' th6ugr l Cathblics-art 

• p ^ ^ d k * n e ^ i i ^ $ £ « ^ 1 
f|om advettiaers.'itvis during" Lent»wlien she" 
Sees infH|̂ «M^k> 88 dufe-qf fier 241 meatless * 

4 & ^ ^ a ^ i G a t h i M ^ ^ ^ -

"Because Catholics Increase and Multiply,; you 
can increase and multiply your profits by efeeial 
udvertising attention to the Catholic market," 
our ad representatives keep remindini adycrtis-
ers. Baby foods,' furniture, ck»thingr soaps and-
detergents are alt used up faster in any Catholic 
home. "Yoirt bettermake sure they UM npyour 
brand", our salesmen ten the advertiserar^B* 
sure to pay the Catholic family what it's worth in 
advertising by telling then your sa>s story-in 
THE- COURIER JoiJRNAX.^-:.''—:.: .'.. V;; 

School Days 

pajhiesJth*t\you*ll soon-he cruluiging'l 

. I 'Tnen^whlen^ptt^er^do^c^nie 
olic' I^wsi»ap#«ep^iltf t ^ l ^ b i p i l b e 
U) g c h o o ^ ^ M y l ^ ^ ^ 5 - ^ ' ^ - ' ^ ^ ^ - - ^ 
•.sad:wK*t.y0)lii 

• > « • ! CtrHvolics Worth More 

Early next summer tfcul,.-||ies'•".ih.enie' of our . 
Catholic Newsps^r^R'ep'^e»ta^^ei-,w11E go like 
this. "Back-to-Schoot Ipcllis -another: recoriî bi*afe 
ing^year foi- enrolfcieJlts* 6* Cathblfo childrenVilhii 
1,022,508 Catholic:c©ldren.bortt in 1948 WLVMOW 
ready to atari fu?stg*ade.'* ". r - - .*•: <, 

" T a k h w ^ ^ d e ^ n m a t e i ^^®%i»jc$k^k^ 
apparel saJesi"^1**"'1' ****̂ » '••*«• •** -'•"J*^' '»'"—v̂ t ».*fiaw •• 
over fifly mill„,^_.. 
much Cathofic'lcidf; 
for shoes, --*'-•*• •~-L' 
etc. 

CathdlTc^'aWailJ^^ 
stoiiy WiiffitX&lmb^^ a't54hi 

advertisi 

goes, whatever the season 

ma»V4t ^ a i i u UVII •# . 

more; veffective salesman for THE COURIER -

n •*^?s i 

; llutthe Catholic publishers also recognized 
that the objection misses the point; the questions 
conceal,the truth. It is true that Catholics do 
read advertising in general imedia. But Catholics 
are demonstrably bigg-er-than-average customers 
aandj better prospects, Tflie bigger customer tradi­
tionally gets more advertising because advertising 
i*,aiways a percentage of sales, "the higher the 
sales the more advertising it commands. There is 
only one way an advertiser can give the selective 
Catholic family maiket the extra advertising it 
deserves economically; that is'By,advertising to 
tfe*m in Catholic newspapers, the Catholic family 
i s worth m0re to advertisers, and Catholic news­
papers are the sole nieansfar giving the Catholic 
fjstmily selectively the extra advertising its extra 
economic power deserves, 

Some'thuig new is, after all, something- new. 
So Catholic ̂ publishers expected that even adver­
tising Buyers would.he slow to accept* new idea. 
Advertisers and advertising agencies need more 
tfuuT tsold logic, reasoned argument, and valid 
proof. f)iat is why Catholic Newspaper Repre­
sentatives keep feeding: them the faetst repeating 
them forcefully in emotional and draniatic form. 

<•. a\^^v*nce1^m^our*ii[tom?•^SMa'fpWWiit:^^^& . -4 

^ ' - ^ I I » ^ & ^ ^ | B ¥ . M ^ enough.,,rv^ 
i»he&»e*clA«fe6#;^]r^tos:#aftes-it a-point to '•^•^ 

-; Wr Catholic Jksople know why we must liave 
:"i C ^ p m ^ ' I p p W ; theyraj^le|5la^:*'^¥.nee#^;:.: 
. v f er i | ««dBi^ | i ta i ion so that THE COURIER ... • 
i JjDUItttllt^ibeiread each week-an'-eVdirf-'Gilithi-' -*? • 

ojie hfirtiieriho*:mt,^Ut the hltic^'glifdyei^Ihlr . 
".' ptfobleln îeen'iiM^ t#r«%bt?%tJliltiwb-7i'--' v 
lishers ate Confident that ^ei*vfead|!rkiyjf |e>2: 

"spond iff%^MassiV*V î̂ iffed effort fd' lj^if|.the, 

t̂h^ht-'bettelr.f ^f*',/.',.""" , . . ,;*•"* s'^ .\' -- -

n e ^ p | | M | t o e g i r n e r i t of i k ^ P i o f s p t . 
ail. M | r a | P O p t a d v e ^ i d n ^ ' ^ s t t e t ^ ^ V 

mM$Mk'Wkm quietly at-mmcimm 
.it 

W*t® 

• whe»y#IK%&*'nte'ans^ mere to"*l ,. _^^ 
J O « i ^ ^ ^ » * t h o u S a n d s a l e r i i t W i . 

. « ^Vertisers yiur pi»efefefelf^ft . 1 
} y«utf*#rite^aWit tiempi^M^mW^tr:.:,J 
, W R N A l * J ^ y nol;,befm t o d a y J ^ ^ | i ^ , . ^ | S i " J 

X!$$$^< '-k? :S*ft?«.s, SI • • ( * • • 

) ^ 

ti * 

1 
iff • 
5* 

I 

E&iU 

'.I ' 

re 

fW»-

4 
[ 

iC, 

Iv 

« . 

ft' 

p.. 

•<* 

Hilt 

-f. 

« w * f rfbibM^^&i*^*^*?-** 


